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intro: 

Your homepage isn’t just a welcome mat — it’s the moment your visitor decides whether to stay or 
bounce. If it’s cluttered, confusing, or trying to say too much, you’re losing trust before you’ve even 
begun. This guide walks you through the four most common homepage mistakes and shows you how 
to fix them with clarity, warmth, and conversion in mind. 
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    🟣 Section 1: Why Most Homepages Fail 

●​ They try to say everything at once 
●​ They lack emotional clarity 
●​ They confuse visitors instead of guiding them 
●​ They pressure instead of invite 

“Let’s fix that — one section at a time.” 

The 4-Part Fix Checklist ✅ 

🔍 Element What to Fix Why It Matters 

🧠 Clear Headline Say what you do in 7 words or less Visitors decide in seconds 

💬 Trust-Building 
Subtitle 

Add emotional clarity or a pain point Builds connection instantly 

✨ Microcopy Use warm, guiding language Makes your site feel human 

🎯 CTA That Invites Avoid pressure words like “Buy Now” Boosts conversion through trust 

✅ 1. Clear Headline: 

Goal: Say what you do in 7 words or less. 

Why it matters: Visitors decide in seconds whether your site is relevant. A vague or clever headline 
kills clarity. 

Bad Example: 

“Empowering digital journeys through strategic synergy” (Looks fancy, says nothing.) 

Fix Example: 

“Build a funnel that feels human” “Turn your homepage into a trust-builder” “Get more 
leads with less pressure” 

Mini Tip: Use verbs + outcomes. Clarity > cleverness. 
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💬 2. Trust-Building Subtitle: 

Goal: Add emotional clarity or a pain point. 

Why it matters: Your headline hooks attention — your subtitle builds connection. 

Bad Example: 

“We help businesses grow online.” (Generic. No emotional pull.) 

Fix Example: 

“If your homepage feels cluttered or confusing, this guide will help you fix it fast.” “You 
don’t need more tools — you need clarity.” 

Mini Tip: Speak directly to your visitor’s doubt or desire. 

✨ 3. Microcopy That Guides: 

Goal: Use warm, human language in buttons, forms, and prompts. 

Why it matters: Microcopy is the voice of your brand. It either builds trust or breaks it. 

Bad Example: 

Button: “Submit” Form label: “Email” CTA: “Buy Now” 

Fix Example: 

Button: “Send me the guide” Form label: “Where should I send it?” CTA: “Show me how to 
fix my homepage” 

Mini Tip: Imagine you’re speaking to one person. Use conversational tone. 

 

🎯 4. CTA That Invites 

Goal: Avoid pressure. Use clarity, warmth, and action. 

Why it matters: Pushy CTAs repel. Inviting ones convert. 

Bad Example: 

“Buy Now” “Sign Up Today” “Get Started” 

4 



 

Fix Example: 

“Fix My Homepage Now” “Start My Funnel Journey” “Show Me What’s Possible” 

Mini Tip: Pair your CTA with a benefit: “Get the checklist → Fix your homepage today.” 

🎨 Section 3: Visual Examples 

     design before/after mockups showing: 

●​ Headline variants 
●​ CTA button copy 
●​ Microcopy tone shifts 
●​ Layout improvements 

 

🟢 Final thoughts 

“Ready to make your homepage convert with clarity and warmth?” Download the Checklist 
or Take the Funnel Fit Quiz: www.desplinia.com 
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www.desplinia.com 

♠️ Best Regard, Team Desplinia ♠️ 
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